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SOLID

GROWTH
Mahou San Miguel’s Water
Business Unit, created in
2011 after our Company
acquired Solán de Cabras, is
responsible for developing and
boosting our mineral water
business in and out of Spain.
We closed 2017 with a team
of 187 professionals and three
springs with their corresponding
bottling centres, two within the
Beteta natural park (Cuenca)
and one in Los Villares (Jaén),
that make up a total production
capacity of more than 5 million
hectolitres per year. To these
facilities, we have added, in
2018, a new spring in Tenerife,
as a result of Mahou San Miguel’s
acquisition of 51.78% of Aguas

del Valle de La Orotava, which
bottles and commercialises the
Fonteide brand in the Canary
Islands. This operation has allowed
us to reinforce our position in
the mineral water sector.
Our water portfolio, led by the
iconic Solán de Cabras, also
has Sierra Natura -carbonated
and non-carbonated, Sierras
de Jaén, the flavoured range of
Solán de Cabras, that includes
four varieties: orange, lemon,
apple and multifruit, and the
recently launched Solán de
Cabras Defence and Solán
de Cabras Repair, functional
water intended to help
reinforce our natural defences
and care for skin and hair.

In 2017, we destined
more than 5.6 million
euros to guarantee the
sustainable development
and competitiveness of our
springs and bottling centres.
This major investment has
allowed for the improvement
of productivity in our
facilities and has endowed
them with state of the art
technology, with our sight
always set on a reduction of
the environmental impact, a
priority for the Company.
Thanks to our continuous
efforts in investments, our
Water Business Unit has
undergone a solid evolution
and has acquired increasingly
more relevance in
Mahou San Miguel’s overall
business. Thus, and in
keeping with the tendency
for the last three years, in
2017 we grew again in double
digits (12.4%), registering
sales of over 2.8 million
hectolitres and increasing
our international presence.

SPRINGS AND BOTTLING CENTRES 2017

16893 Solán de Cabras
(Cuenca)
10,972 m2
3 million Hl/year
5 multi-format
bottling lines

LOS VILLARES (JAÉN)

FUENTE DEL ARCA (CUENCA)

Entire Estate: 20.5 Ha
Plant: 5,300 m2 (covered
surface)

13,000 m2 (industrial unit)
Bottling: 5,000 m2
Warehouse: 5,000 m2
Offices and services: 3,000 m2

Ctra. Jaén-Valdepeñas de
Jaén s/n - Finca La Pandera
- 23160 Los Villares (Jaén)

Polígono La Colmenilla Beteta
(Cuenca)

350,000 Hl/year

1.8 million Hl/year

i
Location

Surface

Production capacity

Bottling
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BETETA (CUENCA)
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SALES

INTERNATIONAL
SALES

2.8

+57%
V 2014

MILLION HECTOLITRES
(+12.4%)

INVESTMENTS

5.6

Over
MILLION EUROS
to improve our facilities

+ 53,000

POINTS OF SALES

ENVIRONMENT

187

PROFESSIONALS
(Incorporations +2% V 2016)

+5,000

TRAINING HOURS

-12.17%

UNITARY WATER CONSUMPTION (V 2016)

-13.33%

CO2 EMISSIONS (V 2016)

-7.96%

UNITARY ENERGY CONSUMPTION (V 2016)

COMMITTED
We succeeded in getting
psychological telephone
assistance for over

WATER BUSINESS UNIT

+3,000 CANCER
PATIENTS AND THEIR FAMILIES
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AWARDS AND
RECOGNITIONS

PROMOTING
CULTURE, ARTS
AND SPORTS

+2

MAIN

PEOPLE

MILLION EUROS
DESTINED

PREMIO SOMOS AGUA 2017 awarded by the Governing
Board for the autonomous community of Castilla-La
Mancha in the Investigation and Innovation category
TO SOLÁN DE CABRAS AND SIERRA NATURA
GLOBAL BOTTLED AWARD FOR SOLÁN DE CABRAS for
its social media campaign #GotasdeSolidaridad
SUPERIOR TASTE AWARD FOR SOLÁN DE CABRAS AND
SIERRA NATURA SIN GAS, awarded by the International
Taste and Quality Institute – iTQi-

FOOTPRINT
Boosted by the iconic Solán
de Cabras, our water brands
continue expanding their
international footprint with
an INCREASE IN SALES
OF 57% since 2014.

EUROPE
Germany, Denmark, Gibraltar, Holland, Hungary,
England, Ireland, Kazakhstan, Latvia, Lithuania, Norway,
Portugal, Czech Republic, Republic of Azerbaijan,
Romania, Russia, Sweden, Switzerland, and Ukraine.

AMERICA
Chile, Cuba, United
States, Mexico
and Dominican
Republic.

ASIA
AFRICA
Angola, Equatorial Guinea and Libya.

Our water is
PRESENT IN OVER

30 COUNTRIES

Saudi Arabia, China, United
Arab Emirates, Japan,
Lebanon and Thailand.
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MILESTONES

INTERNATIONAL
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OUR

WATER

We have PRODUCTS
SPECIALLY INTENDED FOR
CONSUMER WELL-BEING.

In addition to Solán de Cabras
and its flavoured water, Sierra
Natura –carbonated and noncarbonated– and Sierras de
Jaén complete our portfolio.

It is a source of

HEALTH
,
well-being and hydration,
PURITY

and its
originates in nature itself

WATER BUSINESS UNIT

SOLÁN DE CABRAS:
A WATER LIKE THIS
CAN ONLY BE CREATED
BY NATURE
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Solán de Cabras is a source
of health, well-being and
hydration, and its purity
originated in nature itself. With
over two centuries of history

and important mineral and
organoleptic properties, it has
been recognised since the XVIII
century as Medicinal Mineral
Water and was declared in
1790 as Public Utility Water.
From earth’s depths, and for
over 3,600 years, every drop
of rain runs and filters through
layers of sediment and rock
in a 100% natural process,
until its final phase, bottling.

SOLÁN DE CABRAS
WATER WITH
ADDED VALUE
This flavoured water combines
natural Solán de Cabras mineral
water from the Beteta spring,
with a percentage of fruit juice,
which, depending on the variety,

is between 13% and 20%.
This product range has
incorporated, to its formula,
Stevia extract, a 100%
natural sweetener that best
responds to consumer needs
and tastes. There are currently
four varieties: multifruit,
orange, apple and lemon.

WITH

STEVIA
EXTRACT,

A 100% NATURAL
SWEETENER

SIERRA NATURA AND SIERRAS DE JAÉN
Naturally pure in origin, both Sierra Natural and Sierras de Jaén
retain their qualities and extraordinary taste intact.
Their balanced composition of mineral salts and their dry residue
convert them to weak mineralisation. Due to their low sodium
level, they are ideal for a healthy, balanced and natural diet. Sierra
Natural can be enjoyed either carbonated or non-carbonated.

NOVELTIES
Solán de Cabras Defence and Solán de Cabras
Repair represent the evolution of water towards a
healthy, natural and flavourful hydrating option.
These beverages are created with 90% Solán
de Cabras water, natural fruit juices and aromas
– such as pink grapefruit, orange blossom or
pomegranate– which lend a unique and refreshing
flavour, as well as various B-group vitamins.

FONTEIDE
Weak
mineralisation
natural
spring water
with diuretic
properties and a
low fluoride and
sodium content.
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FUNCTIONAL WATER

7

SUSTAINABLE
AND INNOVATIVE
IMPROVING OUR
ENVIRONMENTAL
BEHAVIOUR
Offering the best product,
extending sustainability to the
entire value chain, are primary
objectives for Mahou San Miguel’s
Water Business Unit. Because
of this, we continue investing
in innovation as a great ally for
the developing and boosting our
activity in an environmentally
respectful manner. Therefore,
the investments we have made
in our facilities have allowed us,
for yet another year, to improve
our environmental indicators.

Thus, in 2017, the Unit
reduced its unitary water
consumption by 12.17%
thanks to the optimisation of
equipment and processes in the
bottling plants. Furthermore,
it reduced its unitary energy
consumption by 7.8%,
highlighting the fact that 100%
of the electric energy comes
from renewable sources, and
minimised CO2 emissions by
13.3%, thanks to the efforts
and initiatives framed within
its Sustainable Mobility Plan.
In addition, year after year,
we have improved our residue
recovery rate, resulting, in the
previous financial year, in a
99.5% recovery and working
to achieve 100% by 2020.

-12.17%

UNITARY WATER
CONSUMPTION
V 2016

-13.33%
CO EMISSIONS
2

V 2016

-7.96%

UNITARY ENERGY
CONSUMPTION
V 2016

AWARD: SOMOS AGUA 2017
The Governing Board for the autonomous
community of Castilla-La Mancha valued Solán
de Cobras for its policies on responsible water
consumption and environmental protection,
particularly within its Beteta spring.

WATER BUSINESS UNIT

29 INNOVATIVE PROJECTS
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Innovation has also come from improving processes with the
objective of becoming more efficient and sustainable. Thus, the
Water Business Unit made an investment, in 2017, of 5.2 million
euros in the natural springs in Beteta (Cuenca). Specifically, we
destined 3.1 million to the Solán de Cabras bottling plant, which
materialised in 23 various projects directed towards modernising
and remodelling the facilities to endow them with state of the art
technology to ensure maximum quality and operational reliability.
Furthermore, we invested 2.15 million euros in Fuente de Arca, on
six projects oriented mainly towards the updating of warehouses
and well as the modernisation of the plant’s production process.

OUR BLUE BOTTLE,
MORE SUSTAINABLE
As a result of our firm
commitment with the
protection of the environment,
the Solán de Cabras 5 litre,
1.5 litre and 0.33 litre bottles
contain 50% recycled PET
and are 100% recyclable.
The objective is to gradually
extend this tendency to the
brand’s other bottling formats.

COMMITTED TO

PEOPLE

FOSTERING
WELL-BEING
Our brands continue to endorse
the fostering of health and
a healthy lifestyle through
the application of initiatives
intending to promote physical
and emotional well-being,

such as health workshops,
yoga events or sports races.
Furthermore, we believe in
the benefits of a healthy
hydration for our consumer
and in the importance of
water consumption during
pregnancy, and we thus offer
healthy recipes to contribute
to this balanced diet.

SOLÁN DE CABRAS
“PINK TIDE”
Our brand “dressed” in pink one again to
show its commitment with breast cancer
patients. Along this line and thanks to
the “Gotas de Solidaridad”, (Drops of
Solidarity), action that was once again
honoured with the collaboration of the
Spanish Cancer Association (AECC, in
Spanish), more than 3,000 patients and
family members received help through
the Psychological Helpline.

The drive for talent in our professionals is essential in being better
prepared for the future. Thus, in 2017, we dedicated over 5,000 hours
of training to attract, retain and develop talent.

A RESPONSIBLE TEAM
The professionals that make up the Unit are
examples of commitment to society and the
environment, which materialises in various
initiatives for the improvement of the
surroundings in which we carry out our
activity. The cleaning actions carried out in
the surroundings of the Arroyo del Fresno,
near Los Villares (Jaén), or in the renovated
agreement with WWF to care for the natural
area surrounding our springs and bottling
centres in Beteta, are only a few examples.

AN AWARD-WINNING
CAMPAIGN
“Gotas de Solidaridad”
obtained the award for
Best Social Media or
Marketing Campaign in
the Global Bottled Water
Awards for its action: “1
tweet = 1 minute”. The
initiative, which was a
trending topic, added
even more drops as
minutes, to the project.
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DEVELOPING TALENT
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CREATING

VALUE

Our contribution to society is
also reflected in our support
of culture, arts and sports. IN

2017, WE DESTINED OVER 2
MILLION EUROS to promote
activities in these sectors.

AT THE TABLE WITH
SOLÁN DE CABRAS
Solán de Cabras actively
participates in important
events such as Madrid
Fusión or Salón del
Gourmet, international
encounters that place
value on the various
gastronomic tendencies
in our country.

WATER BUSINESS UNIT

ART
ADVOCATES
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Our Company recognises
and supports new artists
through the “Premio de
Arte Solán de Cabras”
(Arts Award) with
the collaboration of
ARCOmadrid, Spain’s most
important international
contemporary art fair.

THE VALUE OF SPORTS
Sports, as an endorser of
a healthy lifestyle, embody
many of the values we wish
to transmit. For this reason,
we sponsor the Spanish
Professional Soccer League,
in addition to specific teams
like the Real Madrid and
Atlético de Madrid, who
have “toasted” with Solán
de Cabras to celebrate their
European victories.

WITH PHotoESPAÑA
Solán de Cabras joined forces
once again with PHotoEspaña, a
distinguished cultural event in our
country, to launch a photography
contest that set nature as the
common denominator, the “natural
production plant” from where our
unique Solán de Cabras emanates.

FACING NEW

CHALLENGES
Our 2020 objectives are to
solidify our position in the
natural mineral water sector
in Spain through a complete
portfolio of value brands,
boosting the natural beverage
category in our country and
selectively promoting our
international presence.
Furthermore, the Unit has
a very relevant role in
Mahou San Miguel’s Strategic
Sustainability Plan “Somos
2020”, particularly within

the innovation of processes,
materials and products so they
can become more socially and
environmentally responsible.
Thus, from now to 2020, it will
assume specific commitment
with the promotion of alliances
for environmental protection,
such as the one it maintains
with WWF, and the promotion
of reusing until it achieves
bottles that contain at least
50% recycled PET, 70%
recycled glass and 100%
sustainable cardboard. In
addition, it will provide consumer
with new healthy proposals,
which it will also promote
among its professionals by
implicating everyone in health,
happiness and emotional
well-being programmes.
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The Water Business Unit
boldly embraces a future full
of challenges in which it will
differentiate itself by centring
on People, Digitalisation,
Innovation and Sustainability.
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Calle Titán, 15. 28045 Madrid
91 526 91 00

www.solandecabras.es | www.mahou-sanmiguel.com

